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The Re-launch of Grand Mercure Medan Angkasa 
Hotel unveils its new look following an extensive refurbishment 

After a three-year extensive refurbishment, Grand Mercure Medan Angkasa has 

announced the re-launched of its establishment.  Conveniently situated in the 

heart of business and shopping district, the hotel is only 5-minute drive from the 

city’s main railway station and an hour’s drive to the new airport of Kuala Namu 

located in the outskirt of Medan.   

“Relaunching of Grand Mercure Medan Angkasa is a significant milestone for us 

as part of the AccorHotels’ key strategy in strengthening our luxury and upscale 

portfolio. The hotel is located in the heart of a vibrant metropolis North of 

Sumatera which attracts both international and local travelers,” said Garth 

Simmons, Chief Operating Officer for AccorHotels Malaysia, Indonesia and 

Singapore.  “The hotel has undergone a massive transformation in the last three 

years to meet the service quality of the upscale brand standard under the Grand 

Mercure.”    

Featuring 266 contemporary spacious guest rooms, two food and beverage outlets and a lobby lounge, seven 

meeting rooms, including a 680 square metre ballroom that can accommodate up to 1,200 persons, the hotel 

offers the perfect place for business and leisure travellers to the city. Leisure facilities include a fitness centre, 

swimming pool and a spa. 

Garth Simmons added, “In line with the Grand Mercure brand, we have successfully blended the elements of 

traditions combined with renowned French touches to deliver a fresh perspective for today’s sophisticated 

traveller.”  

Positioned as an upscale brand, each Grand Mercure hotel combines 

the local touches surrounding its precinct and embraces the 

distinctive culture and traditions of the destination and transforms 

them into stories, enriched by the four brand elements: Sense of 

Welcome, Sense of Food and Beverage, Sense of Wellness and 

Sense of Culture and Discovery.  

 

From today until 20 December 2016, guests can enjoy a special rate from IDR 850,000 net including breakfast 

for 2 persons.  For reservations and more information about Grand Mercure Medan Angkasa, please visit 

www.accorhotels.com/9054   or call +62 61 4555 888.    

 
 
 

  



 
About Grand Mercure 

 

Grand Mercure is an upscale network of hotels and apartments combining rich local traditions with renowned French touches to deliver a 

fresh perspective on world-class service. Grand Mercure is a cultural touchstone in each destination, capturing guests’ imagination and 

bringing local stories to life.  Operating in Asia Pacific for almost 20 years, the Grand Mercure brand is uniquely adapted to each market, 

launching Grand Mercure Mei Jue in China and Grand Mercure Maha Cipta in Indonesia, with further expansion planned in Latin America 

and the Middle East – countries where there is a greater demand for hotels that truly understand the different expectations of their guests 

and can help guests ‘discover a new authentic’. The Grand Mercure network consists of 45 hotels worldwide with 39 hotels in Asia 

Pacific.   

 

AccorHotels is a world-leading travel & lifestyle group and digital innovator offering unique experiences in more than 4,000 hotels, resorts 

and residences, as well as in over 2,500 of the finest private homes around the globe. 

 

grandmercure.com| accorhotels.com 
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