
 

 

 

ibis brings heart to its hotels with ibism in India 

AccorHotels’ smart economy hotel brand – ibis, laun ches a new experience ‘FOR 
YOU, YOU AND YOU’ 

 

New Delhi, April 19th, 2018: ibis hotels in India have long been associated with convivial, cool, 
contemporary, caring and proactive employees, catering to over 100,000 travellers from India 
and abroad. Celebrating its decade-long journey in India, ibis hotels today, launched a new 
approach to hospitality – ibism, inspired by the changing demands of travellers for unique and 
personalised experiences. 

A new identity change, ibism represents a cultural movement that does not judge or exclude 
and is designed for everyone, including families, friends, seniors, small businesses, couples 
travelling for leisure or partners on business. Placing people at the heart of everything, it is all 
about you – making guests feel welcomed, heart-warmed, incredible and like they belong. 
Taking the ibis brand further, ‘ism’ epitomises a personalised approach whether it’s being 
trendy, fun, young, distinguished, quirky or anything that makes you feel alive and at home.  

From the marketing collaterals to significant changes in the hotels themselves, ibism is present 
every step of the way, including: 

• Quirky and personalised communications across various touch points at the hotel, from 
signage at the front desk, security check-in, elevators, restaurants, bars and stationery in 
the rooms 

• A change in uniform for employees – characteristically trendy, comfortable, casually chic 
uniforms with printed doodles that reflect AccorHotels’ ‘Born in France, Made in India’ 
philosophy 



• Filled with zest and flavouring – dining experiences at ibis hotels will also have a new 
and unique palate of tang with Spice It, the multi-cuisine restaurant     

• Embodying the ibism attitude towards guests that is extra attentive, extra positive, and 
taking extra initiatives 

•  

Announcing the launch, Arif Patel, Vice President Sales, Marketing, Distribution & Loyalty, 
AccorHotels India said “ibism is our promise to be current and significant for our guests. ibism 
is a brand attitude that is all inclusive. Completely in sync with the Heartist journey by 
AccorHotels, the cultural change is the next step to provide spontaneous, real, alive and happy 
experiences to our guests as we celebrate ten successful years of the ibis journey in India. 
ibism is also a commitment to our young team, enabling their growth and incorporating the 
excitement they feel when they become part of our guests’ journeys every day”.  

       

One of the first ever ‘glocal’ (geographically local) campaigns implemented by the ibis hotels 
and AccorHotels group, starting today, guests visiting the 18 ibis hotels across 12 Indian cities 
will experience ibism, even before they walk into the hotel. Going beyond the guest experience, 
ibism fosters a sense of unity amongst employees as well. It ensures that the brand focuses on 
employees by making them feel valued, free and sparked as they are the leaders of change at 
AccorHotels. One such example is the heavy participation from 200 ibis India employees to 
formulate a successful transformation journey. This includes employees being featured in the 
ibism external and internal communications campaign. 



Visit the ibis Hotels India webpage, Facebook, Twitter and Instagram to experience ibism today.  

Come experience the culture without formalities #loveibism. 

Note: Hi-res images and videos can be downloaded via: https://bit.ly/2vsP476  

 

ibis, AccorHotels’ economy brand, promises modernity, comfort and service at the best price.  

The brand innovates constantly to offer its guests even more modernity, comfort and availability. It 

created revolutionary bedding concept Sweet BedTM by ibis; welcoming, designer common areas and 

the modern food and beverage offer, ibis kitchen. It also cultivates the spirit of service that drives 

each of its employees. ibis is recognized across the world for its quality, reliability and commitment to 

the environment. It was created in 1974 and is now the European leader in economy hotels and the 

fourth hotel chain in its category worldwide with over 1,100 hotels and 145,000 rooms in 67 countries. 

AccorHotels is a world-leading travel & lifestyle group and digital innovator offering unique experiences 

in more than 4,300 hotels, resorts and residences, as well as in over 10,000 of the finest private homes 

around the globe.  
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