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Travel industry shows resilience In
face of cost-of-living crisis

ACCOR RESEARCH FINDS THAT BRITONS ARE PRIORITISING TRAVEL PLANS
THIS YEAR AND BEYOND

New research from world-leading hospitality group, Accor, has found that Britons are
still prioritising travel despite the cost-of-living crisis facing many families.

On average, consumers are planning to take three trips before the end of the year with
a third (32%) intending to invest more in travel this year than they did in 2022,
despite the financial crunch.

Many Brits say they prioritise holidays to boost their mental wellbeing and leave
stresses behind (36%), while more than a quarter of us (28%) say that taking a trip is
crucial to maintain a work/life balance.

When choosing a trip, the majority of those asked will opt for a fast-paced city break
(36%), while beach breaks remain popular with 35 percent of us planning a trip to the
seaside either this year or next. A quarter (27%) of travellers are opting to get back to
nature, with escapes to lakes, forest, mountain, and countryside locations proving
popular.

A fifth of us (19%) are planning trips with friends this year, while 13 percent value
their alone time and are organising a solo trip to relax and unwind. It's a family affair
for others as 14 percent are planning a multigenerational holiday, 17 percent will bring
the kids, and one in ten (9%) even plan to bring a pet on their next trip.

Eco-conscious travellers are picking train trips, with seven percent of the nation
booking a sleeper train or interrail across several countries, while road trippers are
planning to visit multiple destinations across the UK (15%) and further afield (7%).

When it comes to staying off the beaten-track, Britons are split. A third of us (33%)
value the lesser-visited spots while 29 percent like to tick all the tourist hotspots off
their bucket list.
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Accor, which owns one of the most diverse hotel brand portfolios in the industry
including Pullman, Mercure, Novotel and ibis, says the research demonstrates just how
central travel is to people’s priorities.

Aiden McAuley, a spokesperson for Accor in the UK, commented: "This research
shows the inherent value of travel to people today. Despite the current economic climate,
the travel and hospitality industry plays a vital role to the great British public.

"Consumers want to use their precious leisure time to reconnect with friends, spend
quality time with family and decompress from the pressures of everyday life.”
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Research conducted by OnePoll on behalf of Accor of 2,000 respondents in April 2023

ABOUT ACCOR

Accor is a world leading hospitality group consisting of more than 5,300 properties and
10,000 food and beverage venues throughout 110 countries. The group has one of the
industry’s most diverse and fully-integrated hospitality ecosystems encompassing more than
40 luxury, premium, midscale and economy hotel brands, entertainment and nightlife
venues, restaurants and bars, branded private residences, shared accommodation
properties, concierge services, co-working spaces and more. Accor’s unmatched position in
lifestyle hospitality — one of the fastest growing categories in the industry - is led by
Ennismore, a joint venture, which Accor holds a majority shareholding. Ennismore is a
creative hospitality company with a global collective of entrepreneurial and founder-built
brands with purpose at their heart. Accor boasts an unrivalled portfolio of distinctive brands
and more than 260,000 team members worldwide. Members benefit from the company’s
comprehensive loyalty program — ALL - Accor Live Limitless - a daily lifestyle companion that
provides access to a wide variety of rewards, services and experiences. Through its Planet
21 - Acting Here, Accor Solidarity, RiiSE and ALL Heartist Fund initiatives, the Group is
focused on driving positive action through business ethics, responsible tourism,
environmental sustainability, community engagement, diversity and inclusivity. Founded in
1967, Accor SA is headquartered in France and publicly listed on the Euronext Paris Stock
Exchange (ISIN code: FR0000120404) and on the OTC Market (Ticker: ACCYY) in the United
States. For more information visit group.accor.com, or follow Accor on Twitter, Facebook,
LinkedIn, and Instagram.
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